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LAKE STEVENS

Arts Commission
Meetings
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Second Wednesday of
every month at 6:30 p.m.

with an optional meeting on

the 4" Wednesday of each
month

Look for agendas, minutes
and special meeting notices
on the City Web site at:
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Meeting Location:

City Hall
1812 Main Street
Lake Stevens, WA 98258

B e T T S e e

The Arts Commission
comprises seven members
who are appointed to four-
year terms. The
Commission was
established in July 1996.

B T s S S e e

City Hall

P.O. Box 257

1812 Main Street

Lake Stevens, WA 98258
425-334-1012

Mission Statement:
The Lake Stevens Arts
Commission encourages
community participation
and support of cultural,
performing, visual, and
literary arts.

Arts Commission Special Meeting Agenda
Location: City Hall
1812 Main Street, Lake Stevens
Date: Wednesday, November 20, 2019
Time: 6:30

Call to Order:

Roll Call:

Approval of Agenda:
Approval of Minutes: None
Guest Business:

Discussion/Action Items:
o Pavilion Art Work **
o Lake Stevens City Concert Band (Kate)
o Joint Meeting with Council & Park Board December 10, 2019

Standing Committee Reports:

Music by the Lake — Themes **
Movies in the Park

Theater in the Park

Promotional Materials
Community Outreach

2020 Art Award **

New Projects

O O O O O O O

Special Committee Reports:
o Winterfest

New Business:
o 2020 Bloomberg Philanthropies Asphalt Art Initiative**

Adjourn:

** Staff Report Attached

THE PUBLIC IS INVITED TO ATTEND

Special Needs
The City of Lake Stevens strives to provide accessible opportunities for individuals with

disabilities. Please contact the Human Resources Director, City of Lake Stevens ADA
Coordinator, (425) 622-9400, at least five business days prior to any City meeting
or event if any accommodations are needed. For TDD users, please use the state’s
toll-free relay service, (800) 833-6384, and ask the operator to dial the
City of Lake Stevens City Hall number.


http://www.lakestevenswa.gov/
http://www.lakestevenswa.gov/

LAKE STEVENS ARTS COMMISSION

Y STAFF REPORT
LAKE STEVENS
Agenda Date: November 20, 2019

Subject: 2020 Gisela Hinchcliffe Award

Contact Budget
Person/Department: Linda Ehmen, and Kate MacKenzie Impact: TBD

RECOMMENDATION(S)/ACTION REQUESTED OF COMMISSION:
For discussion and direction.

SUMMARY/BACKGROUND:

The Arts & Parks Foundation met on Wednesday, November 6, 2019. The members at this
meeting voted to continue funding for a 2020 Gisela Hinchcliffe Art Award so a second poster of
a Lake Stevens park could be designed and awarded to a graduating Lake Stevens High School
student.

The award amount will remain at $500. The foundation also purchased a museum quality
archival frame package so the Arts Commission would be able to frame and present the 2019 art
award poster to the City at the December 10" Council meeting.

The Award Committee will confer on the 2020 guidelines for submission before the December
Commission meeting.

APPLICABLE CITY POLICIES:

BUDGET IMPACT: To Be Determined

ATTACHMENTS:



“Art Route has helped broaden and season
the conversations about increasing walkability
and implementing temporary public art

on both the city and community level.”

TIFFANY TAUSCHECK
CHIEF STRATEGY OFFICER,
GREATER DES MOINES PARTNERSHIP

Photo by Greater Des
Moines Partnership




LOCATION
Des Moines, |A

TYPE
Standalone Project

LEAD ENTITY
Greater Des Moines Public
Art Foundation

ARTIST
Peter Gibson

TIMELINE
6 months

DURATION
5 years

MATERIALS
Thermoplastic

COST
Materials: $240,000
Design Fee: $3,500

Labor: (included in materials cost)

ART ON THE ROADWAY: ART CROSSWALK

Art Route
Des Moines

THE PROJECT

The Greater Des Moines Public Art Foundation launched the Art Route

Des Moines in 2016 as an opportunity to connect 87 pieces of public

art in the city with artistic interventions on sidewalks and crosswalks. In
collaboration with the Greater Des Moines Partnership and with the Greater
Des Moines Convention & Visitors Bureau, the project team developed a trail
that spanned six miles, including 14 crosswalks designed by a single artist.

With around 750,000 people visiting the city each year specifically

for artistic and cultural attractions, Art Route Des Moines would prove
successful as a wayfinding tool for public works of art. The route also
serves as a traffic-calming measure that emphasizes the planned Connect
Downtown project, an effort to enhance walkability in Des Moines led by
the City and Urban Land Institute lowa.

BEST PRACTICE HIGHLIGHT: SITE SELECTION

The project team identified six intersections with high traffic volumes that
would also tie into the trail connecting public art. The team then initiated
a public call for artists to design the crosswalk art and selected Canadian
artist Peter Gibson. The final trail design included the crosswalk art and
sidewalk wayfinding markings.

In addition to obtaining permits for the design and installation, the team
also entered into a temporary public art operating agreement with the city
in order to perform work on public property. As part of the agreement, the
team determined a five-year duration for the murals based on the durability
of the materials and identified the Public Art Foundation as the responsible
party for repairing any damage to the murals within that timeframe.

Along with the crosswalks and sidewalk wayfinding markings, the team

also developed a GPS-enabled app so that users on the route can obtain
information about each public art piece.
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"With Colourful
Crossings we
explored how we
can change the
perception of city
infrastructure by
trying new ideas
that make public
spaces work better
for everyone.”

VALERIE BEIRNE
URBAN FOREST MANAGER,
BETTER BANKSIDE

Photo by Better Bankside




LOCATION
London, England

TYPE
Standalone Project (3 iterations)

LEAD ENTITY
Better Bankside

ARTIST

Office for Crafted Architecture
2015, Camille Walala 2016,
Thierry Noir 2017

TIMELINE
6 months

DURATION
2 years

MATERIALS
Year 1: Road marking paint; Years

2 and 3: Preformed thermoplastic

COST

Materials: (donated)
Design Fee: £2,500
Labor: (volunteer)

ART ON THE ROADWAY: ART CROSSWALK

Better Bankside

Colourtul Crossings

THE PROJECT

In 2007, Better Bankside, a nonprofit Business Improvement District (BID),
launched a placemaking strategy and partnership called Bankside Urban
Forest, an umbrella approach for improving streetscapes and public spaces
with tactical interventions and urban greening projects across the Bankside
neighborhood in Central London. The Colourful Crossings initiative was
conceived by Better Bankside within this context.

An opportunity arose in 2015 to bid for funding from Transport for London's
(TfL) Future Streets Incubator Fund. This fund, part of the Mayor’s Transport
Strategy, targeted innovative pilot projects for improving streets and public
spaces in London. The proposal by Better Bankside BID was one of the ten
pilot projects awarded funding during an open call held by TfL in 2015.

The Bankside BID then commissioned the Office for Crafted Architecture

to implement the first Colourful Crossing, which would serve as a prototype
for the crossings designed in 2016 by Camille Walala and in 2017 by

Thierry Noir.

The Bankside neighborhood, home to many world-class art galleries

and design studios, became the first “design district” south of the River
Thames in London Design Festival in 2015. As the neighborhood’s identity
continued to grow, community members and business owners started to
show a desire to invest in public art projects that would improve public
spaces and street safety. The BID used this opportunity to show how a
low-cost intervention on the street could foster a strong creative identity,
encourage pedestrian activity, and improve people’s perception of the street.

BEST PRACTICE HIGHLIGHT: TESTING MATERIALS AND DESIGN

In its first year, the Bankside Colourful Crossings were created with road
marking paint. While the paint was a very accessible material, it proved less
durable than originally thought. Being able to test different materials such
as concrete and preformed thermoplastic, a heat-applied material used for
traffic markings on pavement, in subsequent crosswalks gave the BID the
opportunity to inject color and creativity with a more durable material.
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“This project reinforces all the qualities of urban
and commuter cycling in Asheville and provides
a safer and more beautiful way for anyone living

on the Southside of downtown to access the city.”

MIKE SULE
EXECUTIVE DIRECTOR,
ASHEVILLE ON BIKES

Photo by Justin Mitchell




LOCATION
Asheville, NC

TYPE
Standalone Project

LEAD ENTITY
Asheville on Bikes

ARTIST
Sound Mind Creative

TIMELINE
6 months

DURATION
1 year or until streetscape
reconstruction

MATERIALS
Acrylic exterior paint

COST

Materials: $3,000
Design Fee: $55,000
Labor: (volunteer)

ART ON THE ROADWAY: HYBRID PAVEMENT MURAL

Coxe Avenue

THE PROJECT

Asheville on Bikes, the city’s bicycle and multimodal advocacy nonprofit
organization, partnered with Street Plans Collaborative, AARP, and the Blue
Ridge Bicycle Club to create a 0.3-mile barrier-protected multiuse path
along Coxe Avenue. Although the intervention included various bicycle and
mobility facilities, the centerpiece of the installation was a 6,000 square-
foot mural designed by Sound Mind Creative and installed by a group of
volunteers from the community.

The asphalt design sits in the middle of the South Slope, Asheville's
emerging residential and small business development district. While the
pilot project was designed to last only a year, it will ultimately inform the
city's redesign of Coxe Avenue for the long term.

BEST PRACTICE HIGHLIGHT: DESIGN DEVELOPMENT

This project kicked off in June 2018 with a public workshop during which
community members defined the goals of the intervention. Following that
first workshop, a Project Advisory Committee was formed to review project
goals and select a final design to be implemented during the first week

of November 2018. A second public workshop was held in August 2018 to
further develop and refine recommendations tailored to local needs.

Thanks to Asheville's large bicycle advocacy community, many people were
eager to participate in the volunteer team and support Asheville on Bikes’
efforts to reimagine the city’s infrastructure in a way that benefits all users.
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“Successfully working with public works teams
means super clear and concise communication,
and being willing to step away from artistic
myopia to engage in practical discussions

concerning installation, timing, materials, etc.”

ANN LEWIS
PROJECT ARTIST

Photo by Pittsburgh
International Airport




LOCATION
Pittsburgh, PA

TYPE
Standalone Project

LEAD ENTITY
Allegheny County Airport Authority

ARTIST
Ann Lewis

TIMELINE
9 months

DURATION
Indefinite

MATERIALS
Preformed thermoplastic

COST

Materials: $35,000
Design Fee: $15,000
Labor: (in-house)

ART ON THE ROADWAY: PAVEMENT MURAL

Same Same,
but Different

THE PROJECT

The Artin the Airport program at Pittsburgh International Airport has a
rotating program featuring local and regional artists, with exhibits selected
by the city’s Arts and Culture Manager and an Advisory Committee.

In early 2018, the committee decided to use the large parking lot space for
the airport as a canvas for creative wayfinding and an art mural to enhance
visibility and guide airport users to a safe walking route. The Airport
Authority partnered with the Office of Public Art, a program of the Greater
Pittsburgh Arts Council, to hold a call for artists and selected Ann Lewis
because of her experience with public art and large-scale installations.

BEST PRACTICE HIGHLIGHT: MATERIAL SELECTION

The material chosen for this installation was a runway-grade thermoplastic,
which is much thicker than the typical thermoplastic used in crosswalks or
other roadway markings. Provided by traffic marking company Ennis Flint,
the material is engineered to last for up to 20 years, reducing the lifetime
maintenance costs for this project. For a project of this scale, it was essential
for the artist to work closely with the material supplier to ensure that the
thermoplastic was applied properly and to avoid any unnecessary delays

or additional expenses.

This installation was completed after four days of work, however, there was
a lapse in between the beginning and the completion of the project due
to cold weather. Most products and paints for these types of projects will
perform better when applied in warm and dry conditions, so itis important
to consider this factor when choosing an installation date.
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ART ON THE ROADWAY

‘I get to be a part of a growing movement
away from an over-dependence on
cars and towards a more socially and
environmentally beneficial way of being
that is more in line with our humanity.”

PETER GIBSON
ARTIST

Photo by Melanie Dusseault
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LOCATION
Montréal, Canada

TYPE
Standalone Project

LEAD ENTITY
City of Montreal Borough of
Mercier-Hochelaga-Maisonneuve

ARTIST
Peter Gibson; En Temps et Lieu

TIMELINE
9 months

DURATION
1 year (for the featured mural)

MATERIALS
Acrylic traffic marking paint

COST

Materials: $5,400

Design Fee: $1,800

Labor: (included in design fee)

ART ON THE ROADWAY: PAVEMENT MURAL

Sexapus

THE PROJECT

In recent years, the City of Montréal has developed programs that
encourage sustainable mobility and aim to reduce the city’s dependence
on cars. In 2014, the Borough of Mercier-Hochelaga-Maisonneuve launched
a shared streets initiative called Zone de Rencontre Simon-Valois. The
project implemented transitional interventions over a three-year period

on Ontario Street to redefine the area surrounding an existing plaza

as a shared space and improve the safety and accessibility for active
transportation users.

During the interventions of 2015, 2016, and 2017, the city was able to evaluate
the impacts of the project to inform the permanent construction of the
shared street that will take place in 2020. The first two iterations explored
“"shared street” scenarios by creating an asphalt art mural of a six-legged
octopus called Sexapus on the main intersection and on the sidewalks to
evaluate the receptiveness of the local community and business owners

to the shared street concept. The last phase in 2017 further enhanced the
streetscape with furniture and landscaping.

BEST PRACTICE HIGHLIGHT: PATHWAY TO A PERMANENT DESIGN

The goal of this pilot project was to create a shared street where pedestrians
have priority and drivers respect the most vulnerable users of the road.
The results of the first interventions were very positive and proved popular
with the community.

After seeing the benefits of a shared street, local businesses and residents
pushed for a permanent version even though Quebec's Highway Safety
Code (HSC) did not yet allow for such shared street configurations. But
thanks to the wide support for this public art intervention, the province
added an amendment to the HSC in 2018 creating new traffic rules to allow
such spaces. In 2019, the borough held a national design competition for the
permanent implementation and received $3.2 million Canadian from the
Central Administration for the reconstruction of the designated shared area.
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